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EKpBClatiOHS Next-Generation Retail OSs for POS
‘ Store Replenishment _, Retail B2C Mobile Commerce
Optimization _ai— Multichannel Order Fulfillment
Retail Rich-Media Online Technologies -, e Loss Prevention Applicalions
In-Store Wireless (Customer Self-Service) » & Social Networks in Retall
Store-Based e-Recruitment .- Java-Base POS Software
Retail Mgbile Phone Payment &\ Time and Labor Optimization
Customef Traffic Management \ \'~ Social Tools for Retail Web Sites
Integrated Demand and )

- Store Task Management

Replgnishment Planning / \ *~Online Product Recormmendation Engines

Biometrics for Tine and Attendance \ In-Store'Wireless
\ . Multichannel Order Management (Store Operations)

Retail Facilifies Management Contactless Payments

Real-Time. Customer Offer Engine. — Master Data Management for Retail
ichannel It /
Maltichanicial Layay _ Retail e-Commerce Usability and
= age Conversion Analytics | A
¢ apor Slonees i ol Self Check-Out
- Customer-Centric ‘ - Store Replenishment Systems
Merchandising L— Retail Kiosks: Informational Applications

| \~ RFID (item) #| " Retail B2E Portals
A Mobile POS
Merchandise and _ —

B

Category Optimization v i - Unified Price, Promotion and Markdown Optimization
| ~— Global Data Synchronization
Real-Time Store RFID (Asset) - ‘
Monitoring Platform Retail Biometric Payments — " Retail Kiosks: Transactional Applications
/ Retail Digital Signage LGD-Based ESLs

RFID (Case/Pallet) As of July 2009

Technalgy rr"teﬂaal;:(; Troughof Slope of Enlightenment Plateau of

Trigger Expectations Disillusionment Productivity

time w

Years to mainstream adoption:
_ obsolete
less than 2 years @ 2105 years 510 10 years A more than 10 years & before plateau

Bl 12. % & £3mf & * 9 Hype Cycle
(FVET : Gartner “Hype Cycle for Retail Technologies 2009 )
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Bl 13. 2 & XapM AT 447
(g&ilg’l : Gartner “Hype Cycle for Retail Technologies 2009” )
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Applications ¥ 745 ~ Social Network in Retail E%’Féli’ i A =5 ~ Social Tools
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15317 ~ Retail Kiosks:Transactional Applications [ 124 pLES - Retail Rich-Media
Online Technologies %ﬁ%*ﬁgﬁﬁj—ﬁ (5~ RFID (Asset)RFID ﬁﬂé[}ﬁﬁ?@ ~ Store
Replenishment System FFF]}uﬂ [HES TN

T (4) ;%;IEJFVF_IEJ?%!]: E{fjﬁﬂfﬂ’[\;kjfi fatyer - )N 2EIET - Contactless Payments 2=
B 51 # - Retail B2C Mobile Commerce %‘F%éﬁ’ B2C {5 ~ RFID (Case/Pallet)
RFID Rﬁ@ * RFID (Item) RFID Ff[} l**%l Store Task Management F'FH (=355
B

+ (5) :%ﬁEJFIJﬁF—JEjBUHF‘FBEI » E|IJ NIRRT ¢ In-Store Wireless (Customer
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U :ﬁﬁTTé*’ﬂ H ?ﬁm + Master Data Management for Retail %‘s—;‘%[i’ ERaYS E;gl .
Multichannel Order Fulfullment %ﬂ&%‘,&f&&?ﬁ?zﬁ,l » Multichannel Order Management

E'é‘,r??ﬂ %% * Retail Facilities Management = ::rr [i%ﬁﬁ I Store Replenishment

optimization =1 f #jfs (F {~ ~ Time and Labor optimization ~* [ s fF {~%7
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Sales growth and profitability by level of globalization (%)

) 7.3 7.6 73
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4
3.0
= 2.4
2
1.4
1 .
O — — .
Companies operating Companies operating
in 1 country in 10+ countries
2003-2008 composite retail M 2008 composite retail
sales CAGR* sales growth
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(YR $f - Deloitte, “Global Powers of Retailing 2010”)
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—

[T 10 IR F g H = 5 (30.2%) » f 115 750 | Tl - 250
Sy [Py 2008 & o FERE SE JLBEIPVASE > A Y07 5.5% o [RIE
T p "I EEFUE F1 61 % 7 2008 = FRR D o [hERAYAS ST 6.3% o F5
» 25U GDP 7 2008 F A7 3.4% < SFHI A ALY

LH;

_”JJU

ifbgﬂjgﬂlﬁﬁ'ﬁ AR -~ IS ISR 10 SO R 6.9% - s EGHZE
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% 3.2008 # > I~ REFLF LR

Economic concentration of top 10 retailers, 2008

250  Nameof  Country 2008 Retall  Sales
Rank  Company  ofOrigh Sakes USSmi) Growth
1 WakMart us 401,244  7.1%
2 Carrefour France 127958 5.9%
3 Metro Germany 99,004 5.3%
a Tesco UK 96,210 14.9%
5 Schnvarz Germany 79,324  12.6%
& Kroger us TEO00  BI%
7 Home Depot  US 71,288 -7.8%
8 Costro us 70,977 12.5%
g Ak Germany 66,063 7%
10 Target us 62,884  23%
Top 10° £1,151,552 6.9
Top 250° $1818.830 6.3
Top 10 Share of Total 30.2%

“Sales=welghted, cumency-adusted composite growth Fate
Source: Published company data and Manet Retal

(evR[$YF - Deloitte, “Global Powers of Retailing 2010”)
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§YZ P A Westfarmers (2728 = > I'[JEyY r"ﬁl{*’ﬁﬁ J?F,ﬂ\&j ) 7 2007 = 11 |

e+ T ERRP R ETE]) Coles SRl S E5igryrs PP ﬂ%ﬂ ALEY

Rl e e U CIRE = nc St VR FF'*J%J\F'J%H&

Cencosud (g + F4E R A p J%ﬂyj B4 Wong’s Supermaket » I'] = 1|7 fi

GBarbosa - ffli ff {411%- 2007 & fv = 3R 112 > FEF £[57 80 £ < b9t » & 2008 & 1
gLTIF,J f Sorina [H5 " Gigante’s %ﬁyj BE B Sl ey £l IigLTIF,J &)

WS Wal-Mart E\J*F'Ja’\%fé%“’??

% 4.2003-2008 # >3k £ B P15 R F £ H A R

rank rank Name of company of origin  (U.S. Smil) Operational formats CAGR* margin
1 148 Euroset Group Russia 5,726 Electronics Specialty 72.8% na
2 28 Wesfarmers Ltd. Australia 32,716  Convenience/Forecourt Store, Discount 62.7% 3.0%

Department Store, Drug Store/Pharmacy,

Home Improvement, Hypermarket/Supercenter/

Superstore, Other Specialty, Supermarket
3 153 QJSC “Magnit” Russia 5,326  Convenience/Forecourt Store, Hypermarket/ 60.3% 3.5%

Supercenter/Superstore
4 136 Apple Inc/Apple Stores u.s. 6,315  Electronics Specialty 59.0% 14.9%
5 125 Suning Appliance Company Ltd. China 7,193 Electronics Specialty 52.6% 4.5%
6 80 Cencosud 5.A Chile 11,226  Cash & Carry/Warehouse Club, Department 45.6% 2.7%

Store, Drug Store/Pharmacy, Electronics Specialty,

Home Improvement, Hypermarket/Supercenter/

Superstore, Supermarket
7 103 GameStop Corp. u.s. 8,806  Other Specialty 41.0% 4.5%
8 91 Gome Home Appliance Group  China 10,091*  Electronics Specialty 31.5% nfa
9 241 BiM (Birlesik Magazalar A.S.) Turkey 3,296  Discount Store 31.4% 2.7%
10 44 Amazon.com, Inc. us. 18,624 Non-Store 29.3% 3.4%
1" 200 Lojas Americanas S.A. Brazil 3,886 Discount Department Store, Non-Store 29.2% 2.1%
12 50 Alimentation Couche-Tard Inc. Canada 15,781 Convenience/Forecourt Store 29.1% 1.6%
13 187 ; Hong Kong 4,441 ApparelFootwear Specalty, Convenience/ 28.7% 4.6%

China Resources Enterprise, Lid S5AR Forecourt Store, Department Store, Hypermarket/

Supercenter/Superstore, Other Specialty,

Supermarket
14 249 The Bon-Ton Stores, Inc. u.s. 3,130 Department Store, Other Specialty 27.6% -5.3%
15 134 5.A.C. Falabella Chile 6,410° Department Store, Home Improvement, 26.9% 6.4%

Hypermarket/Supercenter/Superstore,
Supermarket

* Compound annual growth rate
Source: Published company data and Planet Retail

(k[ 95 - Deloitte, “Global Powers of Retailing 2010 )
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IR RIS s o Target A LIRBIFPUP T F T Hfla A B o AT A 2
(B Y 110 sRHb [ 18 €T PSR- [ERAATIZ W 2 HBEE]X E»‘«"T‘ili:iﬂ tE
m?vm AR pg P RE ]a?w BIZ|| 25 el ot e 5% €T o

DESTINATION
FACTORY ORIGIN DISTRIBUTION

] 7 Ocean Entry Points
1,500+ Vendors 90+ Countries 3 Air Entry Points 41Ws

4,700+ Factories 4 Consolidators 33 Terminals 25 RDCs
60+ Countries 110 Ports 2 Customs Brokers

#‘} ; } -~ ) & )E) ; } &

ORIGIN CARRIER DESTINATION

TRANSPORTATION 15 Global Ocean TRANSPORTATION

Dependent on Carriers 11 Dray Providers
Terms of Sale 5 Air Carriers 4 Rail Providers

B 20. Target &2 3k i~ ¥p4E
(¥R $¥p : Chuck Poirier (CSC Consulting), Frank Quinn (Supply Chain Management Review),
“Survey of Supply Chain Progress— Best Practices and More,” U-Connect 2007. )

)AL TR e SRR SR L - 2 SR
ST %

Component US Domestic Network Global Network
Transit Time 5to 7 Days 25 to 40 Days
3 party Sourcing 4+or- 5t0 20
Gov't Involvement Low to med High
Time Zones 1t05 8-plus
Transport modes 1to 3 3-plus
Transportation Costs Medium Med to High
Languages & Currencies 1 Multiple
Document requirements Low Significant

Bl 21. 2 AP B4R > B53 (B4R vt i
(ErR[Jyf - Steve Harmon (Kimberly-Clark), John Fedorchak (Maersk),
“Global Logistics Management— How to Gain Visibility and Avoid Errors,” U-Connect 2007. )
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1st review 38 % ¥~ Period 0
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39 review i % ¥ Period 2 E Actual Order |:| Forecast
4™ review i % ¥ Period 3
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Top 250 global retailers 2008
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4 o pk UK. 96,210 96,210 3816 Hyp e LIS e il S e 13 12 L1
5 Sz Un Fi G 'y 9924 73924 nfa  Discount Stare 24 123
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23 Salessiary, Inc. us. 44,104 43,222 ¢ 965 Supermadkel ] 4.4%
24 Caging Guichard-Permadhon 5.8 Franae 42,233 39,687 883 Hyperrmarie 1S pence nbenSo pe rilos 11 18%
25 K s Ahold N MeBrarlands 7846 37816 1,588 Supermadkel El B
26 Wibobaarthiy Lid Sargiralia IATS 36002 1,331 Supermakel 2 1164
27 Superialu Inc. us. 4, 564 34, 664 <2855 Supermaicel 1 26.5%
28 Wk alarmmers Lk, Paisiralia 33,136 216 1148 Supermakel 2 82 T
bl ] 1 Saingbury ple WKL 32,558 32558 438 Supermmakisl 1 2.3%
aon The IKEA Groug Swwecien 3,754 31,794 nfa  Oiher Specialy a 13.8%
ET Mite Akl Corp. us. 26289 26289 2915 Drug Stom/Phanmacy 1 9.6%
32 WM Morrison Supermarkets ple L 26312 26 166 33 Supermadel 1 24.1%
EE] Dol ciiree Groaupy Belcgiurm 2794 25192¢ 5 Supermadel 7 -1.00%
34 Systisne U, Centrabe Natibnale Framee 25,175% 25175* nfa  Supermnakel L] 6.2%
as Macy's, Inc. us. 24,892 24,832 =1 813 Depariment Stare 3 1034
[ Pubdix Super Markets, Inc. us. 24,110 23929 10890 Supermmadcel 1 e
3z Lestikerwe Conmpramies Lick Canada 23,080 222080 524 Hyp e LS e il St e 1 458
38 Mercadona, 5.0 Spain 21,016 21016 471 Supermnadcel 1 16.3%
35 PPRS.A Franee 2323 20631 1.533 Oiher Speciaiy ) 1244
40 Migma-Genossemicha s Bund Susitrerland 23,856 20,055 619 Supermadcel 3 A%
41 B Corte Inglhes, 5.8 Spain 25,094 20048 342 Department Sore 5 3.5%
a2 The TIX Comganies, Inc. us. 19,000 19.000 891 AppardFootyear Specialy & 7%
43 Warnada Denkd Comnpany. Lid lapan 18,718 18718 332 Electmaics Spedaly 1 14 1%
44 Aeraron com, Inc. us. 19,166 18624 E45 NonSione 7 2.3
45 L C. Penney Comgrany, Inc. us. 18,486 18,986 572 Department Store z 0.5%
a6 g akia aly 17172 17172 0/ Supesrnascel 1 2%
a7 Kinglishes ge ukK. 18,158 16806 7T Hoere kngreven ent ] 5.7
48 Kohl's Cogr. us. 16389 16389 835 Department Stane 1 9.8
43 Loy Debaire 5.0, Bedciurm 16,185° 16185 * o Hypemrmarke LS pencs e Su persios 9 a.1%

na = not available
ne = not in exdstence foreated by merger or divestiture)
e = egimate

*Group revense and net income may indude results from noneretal
operations
CAGR = Compound annual growth rate
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50 AT Lation CoucheTard Ine. Canada 15781 15781 254 Conwenienoe/Forecour Stone 2 29.1%
51 Marks & Spencer Group plk (T3 15,602 15,602 873 Deparment Store £ 1.8%
52 Coog Groug Switarnd 16927 15573« 409 Supesnarkel 1 4%
53 A5 Watsen & Company, Lid. !S-l.mﬂgmg 15217 15217 n'a  Drug StoraPharmasy E 18.1%
54 Inditex 5.4 Spaiin 15194 15,048 1,842 ApparebFootnear Spedaly FE] 19.5%
55 The Gag, Ine. us. 14526 14536 967 AppardFootve ar Spadally EE"
56 H.E. Butt Gresery Comgpany [TE3 14,460 14,960 Wa Supesmarkel 2 5 6%
57 M, Inc us. 14321° 14321° Wa  Hypermank etSu percen e n/Su perstons 1 EE
58 Temgpederanm Gy 14293 14293 wa  Home kmprovemsnt 13 nta
Warenhandels ge sllschalt KG
= Staples, ke, us. 23084 14,1544 814 Other Speciahty = .45
(o] H & M Hennes & Mawitz AR Swvechen 13821 1381 2,388 AgparelFoolve ar Spedally EE] 129%
&1 A AR Swwexcien 13971 13T 265 Supesn arkel 5 L%
62 Tews “R™ Uy, Ine. L1859 13,724 13724 211 Oiber Spacialy EL] ER
& lsetan Mitsukoshi Hobdings Lid.  Japan 14267 13,723 56 Depastmert Store 1 ne
& LyMH Mol Hennessy-louk Yaillon France 25297 13660 341 Oiher Specially a5 nia
65 D56 Intemationa phe WE. 14048 13,501 <368 Bectronics Spacialy 2 L5
(i3 Groupe fdeo France 13242 13242 wa  Home kmprovemsnt El 16.2%
& [ e Canada 13256 13,85 242 Supesnarket 1 5%
{21 5 Group Fimband 17393 12943 368 Supesm arkel 4 121%
(7] Conad Consorso Rasonalke, Ty 12885 12885 n'a  Supesmnanel =
Dettagianti Soc. Coop. arl.
o e WGmibH & Co KG) Germany 14611 12812 464 Mon-Stare 20 -2
mn Arcandar AL Ganmany 29112 12640 1,121  Nen-Stare 28 -10.540
2 SRR Ogterredichische S tria 12484 ° 12484 ° na  Supesmarier 7 T
Welaren handeds <0G
m Aliance Beots GrbiH LK 29604 12305 174 Drugy StorePhanmacy 7 L
e Keskio Comp. Fnband 14125 11,604 354 Home kngroverment ] T
5 Dl Ine s, 61,101 11,529 2478 Nen-Stare Glakal 254
6 Grupa Broski Spain 12007 ° 11,526° 142 Supesmarkel 3 11.8%
s UNY Coengarmy, Lid. Jagran 11867 11581" 99 Conveniene Forecour Store 2 0%
b Dansk Supermarked AT Drenemark: 11,436 11,436 nfa  Discoaint Stos £ L
el Jehn Lewis Parinarsbip ple LKL 11351 11,351 473 Supesm arket 2 Ao
a Cenmsud 5.4, Chile 11956 11,226 325  Supesnarkel 5 456%
o K tro nc. Canada 10614 10644 283 Supesm arkel 1 1484
a2 Dellar Ganeral Comp. s 10458 10,458 108 Discournl Stos 1 R
e] Coroperative Groug Lid. LK. 17367 10371 208 Supesn arkel 1 5%
a4 Ofice Depol, Inc s 14496 10 35F 1,479 Oiher Speciay g 434
a5 Shisegas Campany, Lid. St Kerea 10278 10,278 524 Hypermark eUfSupercen lenSuperstons 2 11.3%
3 Hoeme Retal Group plc 3 10,444 10,263 <732 Other Speciay z e
ar The Daried, ke lapan 10377 10,214 =236 Hypermark U5 pearcan lenSuperslon: 1 -8.1%
an Reitangruppen A5 Norvway 10,260 10158 na  Discournt 3 1565
1] Fa. Anton Schbedier Germany 10,093 * 10093 n'a  Drug StorsPhammacy 13 46%
a3 Bilian (Brillian ce) Groug hina 11,588 10091 238 Supesm arkel 1 e
o Gorme Harm e Apgliance Groug hina 10091 " 10,091 nfa  Bectronics Specially 2 21.5%
az Grupe Pao de Agicar Brazil 10,047 10.047 157 Hypermarkel/SupercenienSupersions 1 10.4%
@ s Whobesalke Club, Inc. {159 10027 9802 135 Cash B CaryWarehouse Ol 1 2.3
94 Jewdmirre Marting, SGPS SA. Poriugal 103143 9738 259 Discount Stose 2 Ta.1%
a5 1. Front Retaliog Company, Ll Japan 10,934 9,571 79 Depasimernt Stoe 1 ne
95 The Gooal Adantic & Pacilic Tea s 9516 9516 143 Supesm arkel 1 -1

Comparty. Ine.

*Group revende and net income may indude results from noneratal
aperations
CAGR = Compound annual growth rate

v ddloftte comfconsumernbusiness

nfa = nat avallable
ne = not in esstence oreated by merger or divestiture)
a = estimate
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a7 Lestter Shrqrping Coengrany, Lid, Seaith Keea 9,815 9,140% 631 Departsment Stere £ FrrTn
98 Tai ashirmaya Company, Lid. Japan 9,732 9,126 119 Department Store 4 .7%
£ ChA Eumge Bedggiurmd 3,107 3,07 nia Appared Foolvesr Specidly 14 7%
Germnarty
100 Lirnitesd Branchy, Ine. us. 9,043 9,043 220 ApparedFootwesr Specidty 2 2%
1H The: Panty, nc. Us. 8,996 8996 32 Coswvenence’Forecourt Stoe 1 #.5%
102 Shoppers Drug Man Cosg. Canach 8,896 8,896 534 Drug StorerPhanmacy 1 9.2%
10 GameSiop Coep. us. 8,805 8,805 198 Cither Specidly 19 A10%
104 Drganieadon Sodana SA. de O, Mesico 8672 8,672 156  Hypesnarkel/ Supercen LS upersore 1 2%
105 Asmy and Ak Foree Exchange (KX 8877 8423 376 Hypesnarkel/ Supercen lenS upers ke 35 1%
Semicn (AAFES)
106 Kesa Bectdcals ple UK. 8320 8320 487 Bectronics Specidiy 11 55%
107 5 Retal Group KA Russia 8353 8320 2,138 Discount Store 2 e
108 Hordstaom, nc. us. 8,573 8272 401  Department Stone 1 S0%
1 Giant Eagle, nc. us, 8,150+ 8,150= nfa Supermarikel 1 11.5%
110 Menard, Inc. Us. 8100 8100 nfa  Home limgrovesment 1 G2%
111 Whok Foods Markel, nc. us, 7954 7954 115 Supermariel 2 HA%
112 Canadian Tire Corp., Lid. Canacda 8611 7837 353 Oriher Specislly 1 a5%
113 Beddia Group Jagan .7 A nfa  Home Imgrovement 1 ]
114 Essedunca SpA THaky 7758 7,758 nfa Hypesnarkel/SupercentonS upen o 1 75%
115 Qi Trig Coq. us, 773 7, 730* nfa  CormeniencasForecourt Slome 1 105%
116 Edion Corp. Japan 8,030 7,709 <135 Bectrosics Specidiy 1 129%
117 “edhoba shi Camem Company Lid.  Japan 7692 1882 nfa  Bectronics Specidly 1 1%
118 Hudsoe's Bay Trading Goergany, LP U S 7,501 « 7,501 nfa Discean Departmment Slone 2 e
113 Ets Franz Colruyl SA. Bedgginirn 8088 7,431 436 Supermarket 2 a0%
120 Winn-Dinde Stoees, Inc. U5, A6 7367 40 Supesmmarkel 1 -7.1%
121 FOB (Coog Danmark A75) Dk 7367 7328 36 Supermarkel 1 e
122 Oylane Groupe (lormesly Framee 7307 7307 nfa  Oither Specially 14 98%
Deéxathion Groag)
123 Libyerty Media LLDOWC, Inc us. 10,084 7,303 3,835 NoerrStore 7 H44%
124 Bed Bath and Beyond Inc. uUs 7208 7208 425 Oiher Speciably 3 10.0%
125 Suming Appliance Compary L. China 7.4m 7423 326 Blectresics Specidy 1 R
126 Farnily Dollar Stores, Inc. us, 6,984 6,984 233 Discoamt Store 1 40%
127 Dilaei’s, Inc. us, 6,985 6831 <241 Department Stone 1 -21%
128 Dairy Farmn intemationa Holdings  Hong Kang [FE:] €733 333 Supermarkel 10 143%
Liek. SAR
123 RaceTrac Petroleun Inc. us. 6680 & 680" nfa  Corenience’Forecourt Slose 1 19.2%
130 Shogdte Holdings Lid. South Aldca 6677 BE11* 227 Supenmariel ik 17.4%
131 Casan Bahia SA Brasl 6524 6.524% nfa Becironics Specidiy 1 14.0%
132 Ghetius Holding GriH & Gesrnany 6,500 * 6.500" nfa Hypesmarkel/ S percon LenS upers lone 3 40%
Comgrany KG
133 Roas Stores, nc. us. 6,486 6486 305 AgparedFoolwesr Specidty 2 10.48%
134 5001 Falabedls Chile 1268 &410* 465 Home Imgrovesmenl 4 269%
135  derecsogerie mand GrriH + Gesrrany 6368~ ,369° nfa D Sore M ammacy 10 108%
Cesrgany KG
136 Agple e fhgple Stores us, 32,479 6315 4834 Beclronics Specidly 9 0%
137 Katz Groug Inc. Canacda 627" 6278 nfa Drug Store' M ammacy 2 a5%
138 Hyee, Inc. Us. 6,200 6,200 nfa  Supermmarioel 1 a1%
139 SHY Holdings N Makro PertFr el ey 16616 €159 2,123 Cash & CampiNarehouse Chub ] H1%
140 Somae Ditrbuiio SGPS 5.4 Portugal 6,840 59495 251  Hypesmaket/Supscen lenSupersion: 1 13%
141 Groupe Galeries Lalagstle 54, France 143 5947 nfa  Departrment Store 2 0L5%
142 Deknse Cormmisary Sgency (DeCA) US. 5 800 5 800 nfa Supermarket 15 29%
143 Piicke n Prary Siioes L. Soauth Aldca 5848 5 a9 123 Supermarial [ 11.2%
*Group revenue and net income may indude results from noneretall na = not avallable
operations ne = not in edgence foreated by marger or divestiture)
“CAGR = Compound annual growth rate e = egtimate
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14 Ty Corp. lapan 13,042 5,782 120 Department Store 1 9.5%
145 Bi Camera ke lapan 5834 5776 <13 Bectronis Specially 1 2101
146 futoZone, Inc. [TE3 £523 5,769 642 Other Specialy 3 3%
147 Prastier Baw- und Gesmnany 5748 5748 11 Home Improve ment E ne
Heimweramarke Holfing AG
148 Eumsel Group Fouysia 5726 5726 wa Bectronics Specialy 7 EEE
143 K's Heldings Corp. Japan 5742 5684 ¢ 10 Hectronics Specialy 1 209%
150 Dk Ressmann GobH Gesrnany 5665 5665 wa  Drug StorePhammacy 4 2308
151 Hextphe LK 5925 5,584 548 Appardifootveear Spadaly Ell 5
152 Fast Retaling Conpany, Lid. Jagan 5425 5425 406 Appardifootvear Spedaly 14 1268
153 OISC "Magnit™ Rourgsia 5348 5326 188 Convenen ca/Formeourt Stone 1 60.3%
154 KF Grugpen Swveschen 5501 5248 16 Supesmaroel 1 e
155  Bhbackbuster k. [TES 5288 5255 <374 Other Specially 24 -2 0%
156 Fool locker, . [TE3 5237 537 <80 ApparekFoolwear Spadally FT 18%
157 OfficeMax inc. [TES 84267 5232* 1,666 Other Specially 1 144
158 Cedesio MG Gestnany EFRTH] 5230 =27 Drug SlorePhammacy 8 [
159 Bedorado LLC Fourysia 52734 5223* wa Bectranics Specialy 3 A
160 PetSmar, Inc. us. 5065 5065 199 Onher Specialy z 11.1%
161 Bames & Nobibe, e, [TES 5122 5059 76 Other Specially 1 -2
162 Sawe Mart Supermarkels us. 5050 5050 ¢ wa Supesnarket 1 18.1%
63 Norma Lebensnitdildbetnad,  Garmany 5007 5007° Wa Discour Slos 4
GmbH & Camgany KG
1 Apoteel AR Suschen 606 4478 109 Drugstoss/Phasnacy 1 =
165  The SherwireWillirns Compary U5 7980 4835 477 Home knproverment &
166 Massnarl Hobfings Lid. Soaith Aica 4855 48067 144 Cah & Cary\Warehouse Qub 12 158%
167 H2O Retaling Comp. lapan 5095 4770 64 Department Store 1 e
168 Controlbidora Comerdal Maxdcana  Meico 4834 4,746 T Hypermark elSuperce e n/Supersions 1 e
SA de OV
169 5PAR Grup Soaith Aica 4,740 4,740 Wa Supesnarket 3 158%
170 Douglas Holding AG Gestnany 4720 4715 143 Other Specialy 2 5%
171 Don Quiot: Company, Lid. Japan 4850 4701 95 Discount Stos z 19.1%
172 Coop Nonge &S Nonsay 4710 4688 35 Supesnarket 1 ne
173 Caseys Generd Steses, Ine s, 4,688 4,688 86 Cenvenien e Forecour] Slone 1 1464
174 Big Lets, Inc. [T 4,645 4,645 152 Discount Stos: 1 2
175 Dollar Tree, ke [TE4 4645 4,645 230 Disecunt Stos 1 1074
176 Maxeda Retall Group BY. Hoetherhancts 4,644 4644 A Homre Imgrevermsent 12 -6.3%
Nerges Gruppen ASA oy 419 4,634 137 Supesnarket 1 16.1%
178 Wegrnand Food Markets, e 5. 4620 480" wa  Supesnarkel 1 T
Medirman Marcus, Inc. us. 461 481 143 Department Store 1 A
180 Deihmann Groug Gemmnany 4,591 4,591 e AppardFootvear 5pedally AE:] q.
11 Kagima Comgpany Lid. Japan 4,598 4,577* 127 Bactranics Speciby 1 -0.7%
182 Luseica Group 5 g Iy 7653 4,575 581 Other Specialy FA) EET
183 Dalian Dashang Group China na 4,561 wa Department Store 1 213
14 plbertaon’s L [TE3 4,500 4,500* wa Supesnarket 1 338%
185 Like Comp. lapan 4616 4458 54 Supemnarket 1 41%
186 President Chain Store Corp. Tabovan 4,632 4,482 114 ConvenienceForecourt Slone 5 123%
7 O0a Resoumes Ererprise, 11d. ggm; 2300 4411 380 Supesmarket 2 20.7%
198 Bauhaus GrbH & Comgary KG G ¥ 4417 4.417¢ A Homme Impreverment 14 L
19 Groups Vikate Framea 4349 4349 wa ApparelFootvwesr Spadally 3 ="
190 FEMSA Comercia 5.0 de C Mesden 4276 4276 wa  ConvenienceForecourt Slone 1 237
191 RadioShack Corp. [TES 4225 4225 192 Bectrenics Specialy 4 -1.5%

“Croup revenue and net income may indude results from noneretal
operations
“CAGR = Compound annual growth rate

v ddoitte.comfconsumerbusiness

na = not avallable
ne = not in exdstence foraated by merger or divestituee)
e = estimate
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192 DOM lapan Heblings Comgany Lid. Lapan 4,253 4212 [ Ty — 1 =
191 East lapan Ralbway Cormpany lapan 26,970 4,150 1,894 CornerienceForecourt Stom 1 24%
194 Dick"s Sperting Goods, ke Uz 4130 4130 S35 Cither Speciaty 1 2
195 Sheetz, Inc U5, 4,107 * 4,107 s Corvenience’ Forecourt Sloss 1 123%
196 ienarmuna Cargary Lid. lapan 4,096 4,096 191 ApparedFostwenr Specidly 2 £5%
197 Blokker Hedding M. Tethredlan 4,088 4,088 228 Oiher Specishy 11 Hi%
198 Pevibowni sistern Mercatos, dd. Shweniia 3,985 3,950 60 Supenmarkel ] 140%
199 Migres Tirk TAS, Turkey 3,942 3942 203 Supermarkel 5 225%
200 Lojas Armemicanas 50, Brazl 3,886 3.4886 83 Discounl Departrment Stone 1 2.2%
2 Hewwade Company Lid. lapan 4,110 3851 54 Hypesnarkel Supercen ben/S prers tone 3 0%
202 Distribuckn y Sesdicio DES 5.4 Chile 4,168 3,849 A1 Hypesn arkeld Sugercen ten/S upers one 2 13.5%
20 Michaek Stores, Inc. LTS 3817 3817 =5 Orhes Specially 2 43%
204 Agsociated British Foods UK 16,243 34814 M Appared Feotwenr Specidly 3 k-1

b Pk
205  Gruppo PAM Spo. alky 3871 3,793~ nia Supesrnarket 1 5%
206 HORNBACH Baurnark AL Group  Germarny 3,756 3,755 137 Hosme Imgrovesment g 48%
207 Jier Pattison Group Canada €325 3.720% nfa Superrmariel 1 29%
208 Rowndy's Supsrmarkels, e, us. 3900 3,705 nia Supernarket 1 5%
205 CP Al ple Thailand 3,968 3,698 70 Coswverniencel Forecour] Stom 2 18.7%
210 Matwmolckioski Holdings Iagran 353 3,687 759 Drug St Phamnacy 1 A%

Ceargany, Lid.
211 Amaci Group Lid, UK 1,680 1,678 327 Agpard ot Specidily 1 0.2%
212 Marui Grup Comgany Lid. lapan 4474 1,666 87 Depariment Slore z T
213 Ruckiick Comp /Harris Tastar Us. 39492 3,665 97 Supermarkel 1 HA%
21 Dty g ke LT 3,661 3,661 153 Departiment Sone 14 0.3%
215 leurniya Company Lid. Japan 1,696 1,643 10 Hygpe e arkel Sugercen Lan/S upars one 1 10%
216 i Trig, I U5, 3,640 3,640 nfa  Cornernien caf Foredour! Slom 1 17.1%
217 Stater Bros. Hobdings lne. LV 3,741 3,640% 41 Supenmarket 1 57%
218 B Puerto de Liverpool, SAB de O Mesdoo 3,764 3,637 320 Departrment Sore 1 11.9%
219 Aevance fulo Parts, Inc us 5142 3,633% 238 Other Specially 3 244%
. Rdey's . U5, 362" 3612% nfa Superrnarketl 1 18%
2 MAXIMA GRUPE, UAR Lithuania 3,607F 3,607% nfa  Supermardoel 4 233%
222 loshin Denii Comprany, Lid. Japan 3,597 3,597 41 Bectronics Speciaty 1 H5%
223 leelandd Foods Group Lid. UK 3,583 3,583 196 Supesmarket 1 62%
224 Figer S.pa Iaky 31515 3,579 i Hypesn akel Supercen LS upers e 1 a5%
125 O'Relly falomotive, Ine. us 1577 1577 186 Oiher Specialy 1 188%
226 The Game Group ple UK. 3,57 3,571 155 Cither Speciaty 10 6%
227 Axkood AR Sweden 4863 3,543 113 Hypasm arel’Supencen S upers e 1 1%
228 Budingion Coat Factosy LT 351 3,542 =192 Deparimeni Slora 2 45%

Investrents Holbfings, e,
220 Abemrombie & Fch Company  US 1,540 3,540 272 Appared Feotwens Specidy 3 15.7%
230 RONA Inc. Canacda 4,618 3,533 156 Heowme limgroverment 1 168.3%
3 Dunnes Stoses Lid, R al 351" 3,514% nfa  Departmeni Slose | 30%

Treband

231z WinCo Foods LLC Us. 3,506+ 3,506 nfa Supesrnankel 1 11.1%
233 Dedl, Inc. us 3,495 3,499 =213 Department Store 1 1%
34 Lagardesre Serdioes 50, France 5150 3414 124 Orhes Specially El 10%
235 Wawa Ine. us 5. 700* 3396* nfa Cornenien el Forecourt Slos 1 116%
236 M HLule Group Ausiria 3384+ 3384* nfa  Oihes Specialty L 130%
237 Wil -Senoma, e Us 3361 3361 30 Oher Specialty k] 1%
238 The Marusts, ke, Jagan 3413 3.345% 62 Supermarkel 1 8%
233 Signel Jewelers Lid. s 134 3344 394 Other Speciaty 2 46%

*Group revenue and net income may indude results from noneretall na = not avallable
aperations ne = not in adstence reated by merger or divestiture)

*CAGR = Compound annual growth rate a = agtimate
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240 The Gebub Corp. Price s, 3300° 3,300° Wa Supesnarkel 1 9%
Chopper Supermarkets

241 BIM Bkl Magarala A5) Tudkey 3296 1,26 85 Discount Stoss. 1 31.0%

242 HMY Group pk UK 3286 3,285 74 Other Specidy 7 120%

33 Compagnie Rmancere Switarband F7ia 3363 1593 Other Specialty abal 10,85
Richement 5.4

244 yalor Company, Ltd. Jagrin 3363 3.256° 3 Supesnarkel 1 11.8%

245 Systembelagel Swveden 1271 3,254 113 Other Spexiahly 1 2%

246 Dorders Goup, e, us. 1275 31242 87 Other Specialty 3 26

247 lmené Canpany Lid. Jagn 4988 3192+ 127 Hypermark elSupercentenSuperson 1 2%

248 Nenggeegehang Supenmakel  China 3139° 3,139° Wa  HypermmarkelSupencen Ty perions 1 19,18
Greup Comgarty Lid,

243 The Ben-Ton Sioves, ke us, 3225 3130 AW Depatment Store 1 2748

250 Best Denki Comgary Lid Jagran 3708 3110 30 Bectrenics Specily 8 10%

*Group revenue and net income may indude results from non-retall

aparations
“CAGR = Compound annual growth rate

na =not available

ne = not in existence icreated by menger or divestitune)

& = astimate
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